Appendix 9.18

The following are excerpts from a report by John Bentham on the Streaming Media 2000 conference held in London during October 2000

Streaming media is the viewing of audio or video on the Internet

Broadband is a high bandwidth (fast) Internet connection using cable, satellite or DSL. This enables better viewing of streaming media on the Internet

Rich Media is a general term for dynamic (or moving) content on the Internet

· By 2004 there will be 500 million people online globally, 35% of which will have broadband access

· There are 57 million rich media users on the internet today

· Broadband is growing at a rate of 66% per year

· Streaming is growing at a rate of 188% per year

· Streaming is growing 3 times faster than broadband

· There are two distinct programme production levels now.  The old and expensive & the DV (digital video) with savvy and attitude

· Compression technology will move faster than the penetration of broadband, in that full screen video using a standard 56k modem will happen sooner than we think.  

· The BBC is seeing a 100% growth in streaming from its sites every 4 months

· Real Networks collaboration with the Big Brother TV show, saw it deliver over 25 million streams.  

· Video is going to drive the entire Internet industry forward and the wireless Pocket PC will dominate within 5 years

· Predictions are that all networks including TV & radio will become TCP/IP    (ie internet protocol)

· The means of consumption, not the means of production, is the engine of modern economic life.  The advice was, listen to your customers.  Sell what they want.  Deploy truly innovative technology.  Figure out your business - what you can do best.  Pick your partners.  Capitalise.  Stop the insanity

· Remember the 4 C’s; Communication, Commerce, Content, Community

· Personal video channels & video messaging are vital elements of tomorrows Internet community.  Most users of these services to date are uploading personal and family material

· Chat & message boards are a large element of what communities are currently doing on the Internet   (ie Activity is important)

· Communities have a power of their own and are organic

· There are two types of Internet community.  Firstly those created by the Internet and secondly those who are interested in a subject

· Niche print magazines point the way forward for profitability and communities on the Internet.  Evolve the programming

· Targeting advertising is key.  Every user should see a different advert.  Website user profiles are highly valuable.  Clickable video streams are here today.  Closely targeted advertising sells at a premium.
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